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Lexi Tintlemann

ABOUT YOUR SPEAKER

Education:
 Master of Commmunication Studies, NIU
- MBA Digital Marketing Certificate, NIU
« Major in Mass Communication, Minor in Marketing, NIU
* Professional Sales Certificate, NIU

Experience:
» 7 years in PR and marketing
- Skilled in strategic communication, digital marketing, and
community engagement

Current Role:
+ Public Relations Manager, Community Action, Inc. of Rock and
Walworth Counties
« Focused on impactful storytelling and addressing
poverty-related issues

Community Involvement:
« Passionate about community service and helping others
» Active volunteer and community participant
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AGENDA

» Icebreaker
» The Elements of Storytelling
» Visual Storytelling

» Emotional Appeal and
Personal Stories

 Social Media Stories

» Storytelling Tips
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ACTIVITY

Name
» Introduce yourself with your name.

Affiliation
« Share which Community Action agency

you are affiliated with.

Success Story (Optional)
e If you'd like, share a brief success story

from one of your agency’s programs.
This could be a personal experience or o
story that highlights the positive impact
of your work.
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STORYTELLING

« Why stories matter

» The science behind storytelling
« Key elements of a story

» How to make stories engaging

Draw Emotion and
Inspire Action




VISUAL STORYTELLING

Why Visuals Matter
 Engagement
 Clarity

Types of Visuals to Use
* Photos
 Videos
» Infographics
» Charts and Graphs

Best Practices for Visual Storytelling
» Authenticity
« Emotion
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WISCAP i creating pathways out of poverty THE IMPACT OF STORYTELLING THROUGH
PERSONAL STORIES VIDEOS

This video introduces viewers to Community Action,

Inc. and showcases the wide range of programs Emotional Connection
offered to support families in Rock and Walworth . Visual and Auditory Impact

counties. From child care and affordable housing to
youth development and health education, it

highlights how CAIl addresses poverty through - . S
comprehensive, community-driven solutions. AUthentICIty elgle RelCItCIblllty

Inspiring success stories throughout the video e Redl Faces, Real Stories

demonstrate the real-life impact of these services
and the resilience of those served.

Engaging and Shareable Content
 Social Media and OQutreach

Visual Storytelling Techniques
» Compelling Narratives
» High-Quality Production
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DISCUSSION

Engagement
- How have you seen visuals enhance
engagement in your communications or
presentations? Can you share an example
where a visual element significantly
captured your audience'’s attention?

Clarity
 In what ways have visuals helped clarify

complex information for your audience? Are
there specific types of visuals that you find
particularly effective for this purpose?
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DISCUSSION

Authenticity
- How do you ensure that the visuals you use

are authentic and accurately represent the
experiences of those you serve? Can you
share a time when authenticity in visuals
made a significant impact?

Emotion
- How do you use visuals to evoke emotion

and create a personal connection with
your audience? Can you share an example
where an emotional visual element led to

increased support or engagement?




EMPATHY &
CONNECTION

After an accident left Patty* unable to work, she and
Tim* were forced to live in their car, braving freezing
nights and uncertainty. Their arrival at Twin Oaks
Shelter marked a turning point—offering not just safety,
but the support they needed to rebuild. Their journey
from homelessness to stable housing is a powerful
testament to resilience and the transformative impact
of compassionate community programs, such as

Twin Oaks Shelter for the Homeless.

“Thanks to your support,
we found more than
shelter—we found stabillity,
. hope, and a path forward.”
. -Patty and Tim*
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EMOTIONAL APPEAL &
PERSONAL STORIES

- Share real-Life Experiences
- Share Heartfelt Quotes
* Provide a Transformative Impact
» Highlight Needs
« Emotional Appeal Techniques
o Descriptive Language

o Personal Stories
o Visuals
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EMPATHY & CONNECTION

“Thanks to your support, we found more than shelter—we found
stability, hope, and a path forward.”

For years, Patty and Tim faced a relentless struggle to find stable housing
after an accident left Patty unable to work, forcing them to leave their
motel and live in their car. As winter set in and their options dwindled,
they clung to hope through freezing nights and uncertain days. When they
arrived at Twin Oaks Shelter, they

found more than just a roof—they found
stability, support. and a path forward. o
With determination and the night
resources, they rebuilt their lives and
secured safe, affordable housing.

Their story is a powerful reminder of the
resilience of the human spint and the
life-changing impact of compassion |

As the cold months approach, the need for warmth and shelter becomes even
more urgent. At Twin Oaks Shelter, we provide more than just a place to
sleep—we offer a sanctuary of care, dignity, and hope. Your support can
turn a cold night into a warm, safe haven for someone in need.

In 2024, 199 individuals—including 94 children—found refuge at Twin
Oaks Shelter. Of those, 19 were chronically homeless and 41 were
fleeing domestic violence.

Your generosity makes this work possible. Twin Oaks Shelter relies almost
entirely on private donations, which are 100% tax deductible. With your help,
we can continue to expand our services and reach more people in crisis.

Thank you for helping us bring warmth, hope, and holiday magic to our
neighbors in need.

me

J. Marcellus Perry
Executive Director, Community Action, Inc. of Rock & Walworth Counties
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shelter for the homeless
A progrant of Community Action

HOLIDAY APPEALS

“Yes, I can help Twin Oaks Shelter!”
Name:
Address:
City: State: Zip:
Phone/Email:
A I'm interested in learning more about the Twin Oaks Legacy Society.

Enclosed is my gift of:

Q $25 Q$50 Q $100 Q $300
Q$500 Q$1000 Q Other

Please make check payable to Twin Oaks.

Donate Online

To give with a credit or debit card, use our secure online donation form
at www.community-action.org or provide the following:

Card Number - - - Exp. Date

Name on card CVV Number
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DISCUSSION

Share Real-Life Experiences
- Can anyone share a powerful real-life
story from your organization that had @
significant impact on your audience? How
did this story help convey your mission?

Share Heartfelt Quotes
» How do you gather and incorporate
heartfelt quotes from those you serve? Can
you share an example of a quote that
resonated deeply with your supporters?
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DISCUSSION

Personal Stories
« How do you identify and select personal
stories to feature in your videos? Can you
share an example of a story that had a
significant impact on your audience?

Highlight Needs
« How do you effectively highlight the
ongoing needs and challenges faced by
your community? What strategies do you
use to ensure your audience understands
the importance of continued support?




._ communlty":ar, ninc. SOC IAL M E D IA STO RI ES

"'g:r aﬁng pathways out of poverty

vy

WISCAP Types of Content () Soprunty acn. e

Beloit, you did it again!

: |over the past two weekends, our annual Clean Up Days in the Merrill and Hackett neighborhoods
® O r O r I e S were a huge success—thanks to the incredible support from the City of Beloit, Wisconsin -
Government.

Together, we:

[
P V I d e O S 17 Filled 8 large trash containers
M Collected 9 containers of electronics
oo Hauled away two vans full of tires

i And thanks to our amazing plogging volunteers, we removed several bags of litter—helping

P I n f O r O h i C S reduce waste and beautify our community!
g p This event wouldn't be possible without the generous funding from the City of Beloit and the

dedication of our partners and volunteers, A heartfelt thank you to:

- Wide Reach
 Engagement

City Manager Jerry Gabrielatos for hosting Satellite City Hall

° Live St re G m S Rock River Coalition, Inc. volunteers

City of Beloit Parks & Recreation staff and community volunteers
Universal Recycling Technologies

Trash Box Disposal

Green Road Tire

And our inspiring Beloit Plogging group!

Best Practices v comrimentto e bt i ot ks i commnty
» Consistency
« Authenticity
» Visual Appeal
 Call to Action

Let's keep the momentum going for next year!

Examples o
e Success Stories e ’mr +11
» Behind-the-Scenes : '
» Community Highlights
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» National Holidays
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EXAMPLES OF

e Statistics

SOCIAL MEDIA
e Needs

GRAPHICS

shelter . .
for the homeless communityac ninc.
A program of Community Action |
community inc. cr mmu }){IHILLI.‘IJS out U,“ poverty

creating pathieays ot of poverty

Community Kids

Stepping Stones
Academy
Wi ety Sl B s SR

Frozen Meals |Pillows (New Only) Bleach
Twist Mops Gas Cards Bottled Water N AT I 0 N AL K N o w ‘)
preferred Gift Cards “Magic Erasers” :
Brooms Postage Stamps | cleaning sponges
Floor Cleaner Juice Box fans
Clorox Wipes Shelf-Stable milk Tea R E A DI N G In 2024; CA| served

(oat and almond)

~ individuals and
, %MONTH ~ households.

United
Way

v United Way of
. Walworth County
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DISCUSSION

Social Media and Outreach
- How do you leverage content on social
media to spread your message and reach
a wider audience? Can you share an
example of a post that successfully
attracted new supporters?




Storytelling Tips

Start with a Strong Hook
» Grab Attention

Focus on Personal Stories
« Human Connection

Use Descriptive Language
 Paint Vivid Pictures

Incorporate Visuals
e Enhance Your Narrative

End with a Call to Action
* Inspire Action



THANK YO

For Your Attention

Please feel free to stay in touch!
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